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The following summarizes results from the tracking study 
conducted for B&H De-Nic in Arizona. Approximately 500 
interviews were conducted 22 weeks after the brand was 
introduced. Please note that week 22 data were combined with 
week 20 data to form the month 5 wave. 

Study findings indicate that brand and ad awareness along with 
purchase rates were flat against last month. Trial of B&H 
De-Nic, while showing modest growth since introduction, has 
recently evidenced signs of slowing. No B&H De-Nic smokers were 
found in month 5 yielding a zero share. 
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